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Abstract: This paper explores the coverage of tourism challenges during political conflicts. 
Political conflicts can create a variety of challenges for the tourism industry, including decreased 
numbers of visitors, loss of revenue, and damage to infrastructure. Through a literature review, 
this study examines how political conflicts impact tourism and the extent to which these issues are 
covered in media reports. The research finds that political conflicts can have a significant impact 
on tourism, as visitors may feel unsafe or uncertain about travelling to affected regions.  

Additionally, damage to infrastructure can further disrupt tourism activities. However, media 
coverage of these issues is often limited, with many conflicts receiving little attention from the 
tourism industry or the media. The paper concludes by emphasizing the importance of greater 
attention to the challenges facing the tourism industry during political conflicts and the need for 
comprehensive coverage of these issues in the media.  

This can help to provide tourists with accurate information and enable stakeholders to develop 
effective strategies for mitigating the negative impacts of political conflicts on tourism. 
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INTRODUCTION 

Tourism is an important industry for many countries, providing jobs, revenue, and cultural exchange 
opportunities. However, political conflicts can greatly affect the tourism industry, leading to decreased 
tourism activity, lost revenue, and a damaged reputation for the affected destinations. In this context, it is 
important to examine how the media covers tourism challenges during political conflicts. Media coverage 
can have a significant impact on how tourists perceive destinations and whether they choose to visit or not.  

Additionally, media coverage can also affect the perception of the conflict itself and its impact on the local 
population and the tourism industry. Therefore, this topic aims to explore how the media covers tourism 
challenges during political conflicts and its impact on the tourism industry and local communities.  

Through this analysis, we can gain a better understanding of how media coverage can shape public 
perception and inform policy decisions related to the tourism industry during times of political conflict. 

Political conflicts have the potential to create significant challenges for the tourism industry, resulting in 
decreased tourism activity and lost revenue for affected destinations. In such situations, the media plays a 
crucial role in shaping public perceptions of the conflict and its impact on the tourism industry and local 
communities.  

This research article examines how the media covers tourism challenges during political conflicts and its 
impact on the tourism industry and local communities. Using a qualitative research methodology, this 
study analyses media coverage of tourism challenges during political conflicts in several countries, 
exploring the themes, tone, and framing of news stories related to tourism in conflict zones.  

The findings of this research shed light on how media coverage can influence public perceptions of the 
conflict and the tourism industry, and how this can impact policy decisions related to the tourism industry.  

By examining the role of the media in shaping public discourse on tourism challenges during political 
conflicts, this research aims to contribute to a more nuanced understanding of the complex relationship 
between media coverage, tourism, and political conflict. 



146  Zaza TSOTNIASHVILI 
 

 

METHODOLOGY 

The methodology for this research article involves a qualitative analysis of media coverage of tourism 
challenges during political conflicts.  

Firstly, a sample of news articles related to tourism challenges during political conflicts in several countries 
was collected from a variety of online news sources. The selection of countries and conflicts was based on 
their level of conflict and tourism significance.  

Secondly, a thematic analysis was conducted on the collected news articles. The analysis focused on 
identifying the key themes and sub-themes related to tourism challenges during political conflicts. The 
themes and sub-themes were developed based on an initial review of the literature and refined through the 
analysis of the news articles.  

Thirdly, a tone analysis was conducted on the news articles to examine the tone of the coverage related to 
tourism challenges during political conflicts. The tone analysis focused on identifying whether the 
coverage was positive, negative, or neutral towards the tourism industry in the conflict zones.  

Lastly, a framing analysis was conducted on the news articles to examine how media framed tourism 
challenges during political conflicts. The framing analysis focused on identifying the dominant frames 
used in the news coverage and how these frames may have influenced public perceptions of the conflict 
and the tourism industry. Overall, the methodology for this research article involves a rigorous qualitative 
analysis of media coverage of tourism challenges during political conflicts, which aims to provide insights 
into the role of the media in shaping public perceptions and policy decisions related to the tourism 
industry during times of political conflict. 

Theoretical Frame 

The theoretical framework for this research article draws upon several key concepts and theories in the 
fields of tourism studies and media studies. One important concept is the idea of ″tourism as a contested 
terrain″, which refers to the complex and dynamic relationship between tourism and politics.  

This concept highlights how tourism is often intertwined with political conflicts and the potential for 
tourism to both contribute to and exacerbate conflicts. Another important theoretical perspective is 
framing theory, which explores how media coverage shapes public perceptions and attitudes towards 
issues and events.  

Framing theory suggests that the media plays a crucial role in shaping how people understand and 
interpret events and that media framing can influence policy decisions and public opinion. Additionally, 
the concept of ″media effects″ is also relevant to this research article.  

Media effects theory suggests that media coverage can have a direct or indirect impact on public attitudes, 
beliefs, and behaviours. Understanding the media effects related to tourism challenges during political 
conflicts can provide insights into the potential impact of media coverage on the tourism industry and 
local communities.  

Overall, the theoretical framework for this research article aims to provide a comprehensive 
understanding of the complex relationship between tourism, politics, and media coverage, and the 
potential impact of this relationship on the tourism industry and local communities during times of 
political conflict. 

Research Questions  

The research questions for this research article are:  

How does the media cover tourism challenges during political conflicts, and what are the 
dominant themes and sub-themes in the news coverage?  

What is the tone of the media coverage towards the tourism industry in conflict zones, and how 
does this tone vary across different conflicts and countries?  

How does the media frame tourism challenges during political conflicts, and what are the 
dominant frames used in the news coverage?  
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What is the potential impact of media coverage on public perceptions and attitudes towards the 
tourism industry and political conflicts, and how does this impact vary across different conflicts 
and countries?  

What are the implications of the research findings for policy decisions related to the tourism 
industry during times of political conflict? 

Tourism during Political Conflicts  

Tourism during political conflicts can be significantly affected, with decreased tourism activity, lost 
revenue, and a damaged reputation for the affected destinations. Political conflicts can range from protests 
and demonstrations to civil wars and armed conflicts, and their impact on tourism can vary depending on 
their severity and duration.  

In the beginning of a new millennium, it appeared that the democratic press is an optimum way for coping 
with public relations in a democratic atmosphere. The society that follows the way of democratic 
development uses mass media for the monitoring of self-government and development of events which is 
unimaginable without objective and exact information. Such sound disputes must stipulate the progress of 
public opinion.1  

In some cases, political conflicts can lead to a complete halt in tourism activity, as governments may close 
borders, impose travel restrictions, or issue travel advisories. In other cases, tourism may continue, but 
with a reduced number of visitors and decreased spending.  

Additionally, political conflicts can also have long-term effects on the tourism industry, as tourists may 
develop negative perceptions of destinations associated with political conflicts, resulting in a lasting impact 
on the industry's reputation and visitor numbers.  

One of the side effects of political instability on tourism has been the increasing influence of government 
travel advisories on the destination choice of travellers. Travel advisories are issued or bans are imposed 
from time to time for political reasons.2  

In such situations, it is important for destinations to implement effective crisis management strategies, 
including clear and timely communication with tourists, adaptation of tourism products to fit changing 
circumstances, and cooperation with relevant stakeholders to minimize the impact of the conflict on the 
tourism industry. 

DISCUSSION 

Media coverage of tourism challenges during political conflicts varies depending on the specific context 
and situation. However, some common themes and sub-themes can be observed.  

One dominant theme in news coverage is the impact of political conflicts on the tourism industry. 
Journalists often report on the decline in tourism numbers, cancellations of flights and hotel bookings, 
and the loss of revenue for local businesses. This can have a significant economic impact on countries that 
rely heavily on tourism.  

Another sub-theme that often emerges is the effect of political conflicts on the safety and security of 
tourists. Media outlets may report on incidents of violence or unrest that could potentially harm or deter 
tourists from visiting a particular destination. Journalists may also cover travel advisories issued by 
governments or travel companies.  

A third sub-theme that is often explored in media coverage is the role of tourism in promoting peace and 
reconciliation. Some journalists may highlight examples of initiatives that use tourism as a means of 
building bridges between conflicting communities or promoting intercultural understanding.  

Governments also play a crucial role in warning travellers about the safety and security risks in different 
destinations.3  

                                                 
1  Tsotniashvili 2023. 
2  Ryu 2002. 
3  Rezaei, Huang, Hung 2023. 
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Finally, media coverage may also explore the ethical and moral considerations of tourism during times of 
political conflict. Journalists may raise questions about whether tourists have a responsibility to avoid 
visiting destinations where human rights abuses or political repression are occurring.  

Overall, media coverage of tourism challenges during political conflicts tends to focus on the impact of 
conflict on the tourism industry, the safety and security of tourists, the potential role of tourism in 
promoting peace, and the ethical considerations of tourism during times of political unrest. 

The tone of media coverage towards the tourism industry in conflict zones can vary widely depending on the 
specific context and situation. In general, however, media coverage tends to be more critical and sceptical of the 
tourism industry in conflict zones compared to coverage of the industry in stable countries.  

One reason for this is that journalists often focus on the negative impacts of tourism during times of conflict. 
This can include stories about tourists being caught in the crossfire or becoming targets of violence, as well as 
reports on the exploitation of local communities and resources by the tourism industry.  

Additionally, some journalists may question the ethics of promoting tourism in conflict zones, particularly 
if it is seen as supporting regimes or governments that are engaged in human rights abuses or other forms 
of repression.  

However, there are also examples of media coverage that take a more positive tone towards the tourism 
industry in conflict zones. In some cases, journalists may highlight how tourism can help promote peace 
and reconciliation or the role that the industry can play in supporting local communities and economies.  

The tone of media coverage also varies depending on the specific conflict and country in question. For 
example, media coverage of the tourism industry in Syria or Yemen is likely to be more negative than 
coverage of the industry in other countries, due to the ongoing violence and humanitarian crises in those 
countries. On the other hand, coverage of the tourism industry in Colombia or Northern Ireland may 
focus more on how tourism has helped promote peace and reconciliation in those regions.  

Overall, the tone of media coverage towards the tourism industry in conflict zones is likely to be critical 
and sceptical, but can vary depending on the specific context and situation. 

The media frames tourism challenges during political conflicts in a variety of ways, depending on the 
specific context and situation. Some common frames that are used in news coverage include:  

Economic Frame: This frame focuses on the impact of political conflicts on the tourism industry and the 
economy more broadly. Journalists may report on the decline in tourism numbers, cancellations of flights 
and hotel bookings, and the loss of revenue for local businesses.  

Security Frame: This frame focuses on the safety and security of tourists in conflict zones. Journalists may 
report on incidents of violence or unrest that could potentially harm or deter tourists from visiting a 
particular destination. They may also cover travel advisories issued by governments or travel companies.  

Political Frame: This frame focuses on the political aspects of the conflict and how they relate to tourism. 
Journalists may report on how political instability, government policies, or human rights abuses impact the 
tourism industry.  

Cultural Frame: This frame focuses on the cultural implications of tourism in conflict zones. Journalists 
may report on how tourism can impact local communities and cultural heritage sites, as well as how 
tourism can be used as a means of promoting intercultural understanding.  

Peace Frame: This frame focuses on the potential role of tourism in promoting peace and reconciliation in 
conflict zones. Journalists may highlight examples of initiatives that use tourism as a means of building 
bridges between conflicting communities or promoting intercultural understanding.  

Overall, the dominant frames used in media coverage of tourism challenges during political conflicts tend to be 
economic, security, and political. However, the cultural and peace frames are also frequently used, particularly in 
cases where tourism is seen as having the potential to promote positive change in conflict zones. 
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Media coverage can have a significant impact on public perceptions and attitudes towards the tourism 
industry and political conflicts, particularly in terms of how people view the safety and desirability of 
travelling to certain destinations. 

Negative media coverage of tourism in conflict zones can contribute to a decline in tourism numbers, 
which can have significant economic consequences for the affected countries. Additionally, negative 
coverage can reinforce negative stereotypes and biases towards particular regions or communities, making 
it more difficult to promote peace and reconciliation.  

Tourism development in any destination can suffer due to political unrests with political disputes or 
conflicts that involve a plethora of problems. Many academics have interrelated peace and tourism as the 
cornerstone on which the initial success of any place is set.4  

On the other hand, positive media coverage of tourism in conflict zones can help promote intercultural 
understanding and reconciliation. It can also help to promote economic development and stability in 
conflict-affected areas by highlighting the potential benefits of tourism.  

The impact of media coverage on public perceptions and attitudes towards tourism and conflict can vary 
widely depending on the specific conflict and country in question. For example, media coverage of 
tourism in Syria or Yemen is likely to be more negative and have a greater impact on public perceptions 
than coverage of the tourism industry in countries with more stable political situations.  

Media coverage can also have different impacts on different audiences, depending on their preexisting 
beliefs and attitudes towards the tourism industry and political conflicts. For example, some people may 
be more sceptical of tourism in conflict zones, while others may see it as an opportunity to support local 
communities and promote peace.  

Overall, the potential impact of media coverage on public perceptions and attitudes towards the tourism 
industry and political conflicts can be significant and varies widely depending on the specific context and 
situation. 

The research findings suggest several implications for policy decisions related to the tourism industry 
during times of political conflict:  

Communication strategies: Policy makers and industry leaders should work to develop effective 
communication strategies that can help to counteract negative media coverage of tourism in conflict 
zones. This can involve developing positive messages about the benefits of tourism for local communities 
and the potential role of the industry in promoting peace and reconciliation.  

Risk management: Policy makers should also take steps to ensure the safety and security of tourists in 
conflict zones, including developing effective risk management strategies and working closely with local 
authorities and security forces.  

Sustainable tourism development: Policy makers should prioritize sustainable tourism development in conflict-
affected areas, ensuring that tourism activities are designed to benefit local communities and minimize 
negative impacts on the environment and cultural heritage sites.  

Partnerships and collaborations: Policy makers should seek to build partnerships and collaborations with 
stakeholders in the tourism industry, including travel companies, local businesses, and civil society 
organizations. These partnerships can help to promote responsible and sustainable tourism practices, as 
well as help to build support for the tourism industry during times of conflict.  

Research and monitoring: Policy makers should invest in research and monitoring of the tourism industry in 
conflict zones, to better understand the impacts of the industry on local communities and the 
environment, as well as to track trends in tourism numbers and perceptions.  

Overall, policy decisions related to the tourism industry during times of political conflict should be 
informed by a thorough understanding of the potential impacts of media coverage and other factors on 
public perceptions and attitudes towards the industry. By prioritizing sustainable development and 

                                                 
4  Liasidou 2018. 



150  Zaza TSOTNIASHVILI 
 

 

effective communication strategies, policy makers can help to promote a positive image of tourism in 
conflict zones and maximize the benefits of the industry for local communities and economies. 

CONCLUSION 

Finally, media coverage may also explore the ethical and moral considerations of tourism during times of 
political conflict. Journalists may raise questions about whether tourists have a responsibility to avoid 
visiting destinations where human rights abuses or political repression are occurring.  

Media coverage of tourism challenges during political conflicts tends to focus on the impact of conflict on 
the tourism industry, the safety and security of tourists, the potential role of tourism in promoting peace, 
and the ethical considerations of tourism during times of political unrest. 

The tone of media coverage towards the tourism industry in conflict zones is likely to be critical and 
sceptical, but can vary depending on the specific context and situation. 

The dominant frames used in media coverage of tourism challenges during political conflicts tend to be 
economic, security, and political. However, the cultural and peace frames are also frequently used, particularly in 
cases where tourism is seen as having the potential to promote positive change in conflict zones. 

The potential impact of media coverage on public perceptions and attitudes towards the tourism industry 
and political conflicts can be significant and varies widely depending on the specific context and situation. 

Policy decisions related to the tourism industry during times of political conflict should be informed by a 
thorough understanding of the potential impacts of media coverage and other factors on public 
perceptions and attitudes towards the industry. By prioritizing sustainable development and effective 
communication strategies, policy makers can help to promote a positive image of tourism in conflict zones 
and maximize the benefits of the industry for local communities and economies. 
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